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Capital Football is the leading State Sporting Organisation in Canberra, with 20,000 members and a 

portfolio of local competitions and international events e ncompassing all age groups, skill levels, male 

and female participants, inclusive programs and much more. A commercial arrangement with 

Capital Football gives your business direct access to these members through a variety of fresh and 

engaging sponsorship and advertisement packages best suited to your needs .  
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PART ONE: WHAT IS CAPITAL FOOTBALL?  

 

The ACT Football Federation (registered as Capital Football) is the governing body of association football (soccer) in the AC T and 

surrounding region. Capital Football is a member federation of Football Federation Australia  (FFA) which  is affiliated to the Asian 

Football Confederation and the Worldõs Governing body FIFA. Football in the Capital has grown at a steadily increasing rate for 

the past 10 years. In the wake of  the Socceroosõs World Cup Qualification for the Germany FIFA Football World Cup  in 2006 and 

subsequent qualification for South Africa 2010  as well as international success by the national womenõs team The Matildas, 

Football has become the most popular spo rt of choice for the Canberra Community with almost 20,000 registered players in 2010.  

 

 

Capital Football Participation  snapshot  

 

 

  2007 2008 2009 2010 % Difference  

In last year  

Football        

Juniors (U5-18) Female  3104 3394 4174 3895 -7.16 % 

 Male  8605 8535 8297 8615 3.83 % 

Seniors Female  739 827 893 926 3.69 % 

 Male  2471 2569 2398 2466 2.83 % 

  14 919 15325 15762 15902 0.88 % 

Futsal - Juniors Female & Male  1722 1703 1709 2088 22.17 % 

Seniors Female & Male  1424 1689 1814 1955 7.77 % 

  3146 3392 3523 4043 14.76 % 

OVERALL TOTALS  18065 18717 19285 19945 3.422 % 
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CAPITAL FOOTBALL AND OUR PLACE WITHIN AUSTRALIAN FOOTBALL 

Football in Australia is hugely popular at both community and elite level. The World Game currently has the highest national 

participation rate amongst junior males and has the second highest participation rate amongst females. The popularity of the 

game has increased significantly in the last five  years with some highlights including the Socceroos qualification and participatio n 

at the 2006 and 2010 FIFA World Cups,  the Matildas qualification for the 2007 and 2011 FIFA World Cups  establishment of the 

Hyund ai A -League, Westfield W -League, National Youth League , and the bidding for the 2022 FIFA World Cup. The Matildas 

claim ed  Australiaõs first trophy in Asia after winning the Asian Cup in 2010. Australia has also recently been granted the right to host 

the 2015 Asian Cup, another milestone for the game in Australia.  

 

There is no doubt the local, national and international profile and focus of the game has been increased significantl y through 

these more recent achievements. T he future of the game in this country is exciting and will lead to further success. The increased 

attention on football has not gone unnoticed by companies awar e of the benefits of connecting with this large community.  

Companies such as Qantas, Solo, Optus, NAB, Sony, Westfield, Nike  and Hyundai  have connected with Football through 

sponsorship. They have seen the benefits that your company can expect to experien ce through supporting football at both the 

grassroots and elite level.  

 

Capital Football is one of nine  state member federations  under FFAõs auspices. The governing bodies are: 

 

 

 

 Capital Football  

 Football NSW  

 Northern NSW Football  

 Football Queensland   

 Football West (Western Australia)   

 Football Federation Victoria  

 Football Tasmania  

 Football Federation South Australia  

 Football Northern Territory  

 

 

 

http://www.capitalfootball.com.au/site/index.php
http://www.footballnsw.com.au/
http://www.northernnswfootball.com.au/default.aspx
http://www.footballqueensland.com.au/
http://www.footballwest.com.au/
http://www.footballfedvic.com.au/
http://www.footballfedtas.com.au/
http://www.ffsa.com.au/
http://www.footballnt.com.au/
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Capital Football  provide s competitions and playing env ironments for o ver 12,000 junio r player s, who  lace up the ir boots during 

winter to compete from May through to September .  There are another  18 divisions making up the Menõs League including ten  

state leagues,  four dedicated Masters leagues (o ver -35 and ov er-43) and some of Australiaõs most established top -flight  divisions 

including the Premier League, Premier Pathway , Premier 18õs and 16õs. The Womens League  has nine divisions including  the 

Premier League , Premier Reserves and Premier 18õs. We are  also pro ud of our unique  Womenõs Over 35õs competition.  

Clubs  are an integral part of Capital Footballõs league delivery, and in many instances they run competitions on our behalf as 

League Administrators. We have 42  member clubs, a complete list of which can be v iewed from the following link : 

ω http://www.capitalfootball.com.au/site/affiliatedclubs.php  

Another aspect to Capital Footballõs program delivery is the exciting five -a -side 

version of  Football, Futsal  which is most often played indoors . The Futsal 

Department offers the fastest  growing sector of the association , with annual 

growth of over 20%. We are proud of our strong local leagues, the  vibrant club 

based Premier League and we hold th e hosting rights to the FFA National Futsal 

Championships.  

We also have clear  player and coaching development  programs , including  a 

centre of excellence  for talented players with a pathway to  ACT and national 

team s. Additionally, we are  responsible for fo otball and futsal representative 

programs for many  squads competing in National Championships. We maintain 

a strong commitment to grassroots football and community education through  

a variety of progr ams. We allocate  considerable resources to  programs 

invo lving Schools , disability services and other social inclusion initiatives .  

Capital  Footballõs contribution to Football also takes a National and I nternational in fluence. We host several major tournaments  

and events including the Kanga Cup International Yo uth Football Tournament , the FFA Futsal National Championships, FFA 

National Junior Championships, and manage Canberra United  FC, a foundation club in the Westfield W -League.  Due to the 

diverse variety of programs  various  levels of sponsorship opportunitie s exist within many  p rograms, all of which are detailed in this 

information pack.  

http://www.capitalfootball.com.au/site/affiliatedclubs.php
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PART TWO: SPONSORSHIP OPPORTUNITIES  

 

CANBERRA UNITED  

Capital Football, in partnership with FFA and the A CT Academy of Sport, manage  the  successful Canberra 

United team in  the Westfield W -League (the national womenõs competition). Canberra United  reached the 

Grand Final in th e first year of the competition and was  semi-finalists in season two and season three . The club 

is run ôin-houseõ by  Capital Football  with  responsib ility for appointing players, coaches and support staff as well 

as all match day operations, financial support and media and marketing  for the team. Canberra United is fast 

becoming an established leader for sporting excellence in Canberra, providing much nee ded role models 

within the sporting community.  Further d etails on Canberra United and the recent 2010/11 W League season 

can be found at  www.canberraunited.com.au   

 

 

 

 

Program  Package highlights  Cost  

Major Sponsor ω Major Sponsor  for Canberra United.  

ω Permission to use ômajor sponsor of Canberra United FC õ in your promotions and 

advertising.  

ω Prominent front of playing shirt logo placement . 

ω Company logo displayed on the Canberra United website, 

www.canberraunited.com.au ; company logo on all printed materials, including 

match day programs, yearbook, promotional materials, websites.  

ω Signage at all home matches.  

ω Brand exposure through national television coverage on A BC 1.  

ω Access to Canberra United players for promotional activities.  

ω Cross promotional opportunities at Westfield shopping centres ð the major 

sponsor of the W estfield W -League.  

ω 10 Complimentary tickets per home game and complementary tickets to other 

Ca pital Football events, including presentation nights and season functions.  

 

$50,000 per 

12 months  

  

http://www.canberraunited.com.au/
http://www.canberraunited.com.au/
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Sleeve Sponsor  ω Permission to use ôsupport  sponsor of Canberra United FC õ in your promotions 

and advertising.  

ω Prominent logo placement on sleeve of playin g shirt. 

ω Company logo displayed on the Canberra United website, 

www.canberraunited.com.au ; company logo on all printed materials, including 

match day programs, yearbook, promotional materials, websites.  

ω Signag e at all home matches.  

ω Brand exposure through national television coverage on ABC 1.  

ω Access to Canberra United players for promotional activities.  

ω Cross promotional opportunities at Westfield shopping centres ð the major 

sponsor of the Westfield W -Leagu e.  

ω 6 Complimentary tickets per home game and complementary tickets to other 

Capital Football events, including presentation nights and season functions.  

 

$20,000 per 

12 months  

Front or back of 

shorts Sponsor  

ω Permission to use ôsupport sponsor of Canberr a United FC õ in your promotions 

and advertising.  

ω Prominent front of playing short logo placement . 

ω Company logo displayed on the Canberra United website, 

www.canberraunited.com.au ; company logo on all printed materials, including 

match day programs, yearbook, promotional materials, websites.  

ω Signage at all home matches.  

ω Brand exposure through national television coverage on ABC 1.  

ω Access to Canberra United players for promotional activities.  

ω Cross promotiona l opportunities at Westfield shopping centres ð the major 

sponsor of the W estfield W -League.  

ω 6 Complimentary tickets per home game and complementary tickets to other 

Capital Football events, including presentation nights and season functions.  

 

$20,000 per  

12 months  

Broadcast match 

day sponsor  

ω Being named and promoted as Broadcast Match Day Sponsor of Canberra 

United FC (live coverage on ABC1)  

ω Signage in prominent location at match day location.  

ω Advertising and logo in match day program.  

ω Company logo and  website link on Canberra United website.  

$5,000 per 

match day  

http://www.canberraunited.com.au/
http://www.canberraunited.com.au/
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ω Invitations and complimentary tickets for all home matches including broadcast 

match day.  

ω Brand exposure through national television coverage on ABC 1.  

ω Access to Canberra United players for promotional activitie s.  

ω Cross promotional opportunities at Westfield shopping centres ð the major 

sponsor of the Westfield W -League .  

ω Opportunities to conduct half time promotions.  

ω Pre-match and match day advertising in the Canberra T imes.  

 

Match day s ponsor  ω Being named and promoted as Match Day Sponsor of Canberra United FC.  

ω Signage in prominent location at match day location.  

ω Advertising and logo in match day program.  

ω Company logo and website link on Canberra United website.  

ω Invitations and complim entary tickets for all home matches including broadcast 

match day.  

ω Access to Canberra United players for promotional activities.  

ω Cross promotional opportunities at Westfield shopping centres ð the major 

sponsor of the W League.  

ω Opportunities to conduct half time promotions.  

ω Pre-match and match day advertising in the Canberra times.  

 

$2,500 per 

match day  

Signage sponsor  ω Signage at prominent location at match day venue including at least one 

national live broadcast match on ABC.  

ω Company logo and websit e also displayed on the Canberra United Website.  

ω Acknowledgement in the Canberra Times and The Chronicle advertising and 

supplements.  

ω Up to six complementary general tickets to all Canberra United Home matches.  

  

$1,000 per 

sign (at 

advertisers 

request)  
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Dual international, Elysse Perry         2010/11 W-League goal -keeper of the year, Lydia Williams              Coach Ray Junna with co -captain Ellie Brush 
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MENõS LEAGUE  

There are currently 18  menõs competitions under Capital Footballõs control - Premier League, Premier Pathway League, Premier  

under -18, Premier under -16, State Leagues One to Ten, three Masterõs (over-35) competitions  and one Masters (over -43) 

competition .  In total Menõs League participation numbers reached almost 2,50 0 in 2010.  

 

Program  Package highlights  Cost  

Premier League 

Sponsor Includin g 

Mens, Pathways, 

18õs and 16õs  

ω Exclusive naming rights partner for the four divisions of the Capital Football Mens 

Premier  League s. 

ω Signage at all competition venues and at eve nts including the  season launch 

and annual Presentation Evening . 

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

 Ceremonial involvement at the annual Presentation Evenin g and Grand Finals.  

 Inclusion of business logo and link on CF website .  

 Inclusion of logo on Capital Football  correspondence, including mail, email , 

fortnightly e -news and  official match day programs .  

Package 

not 

currently 

available  

Federation Cup 

(Mens  and 

Womens)  

ω Exclusive naming rights partner of the Capital Football ôFederation Cupõ. 

ω Signage at all competition venues and at events including the season launch 

and annual Presentation Evening . 

ω Extra promotional opportunities as agreed throughout the sea son. 

ω Two (2) VIP invitations to the Capital Federation Cup Final . 

ω Ceremonial involvement in the Federation Cup Final.  

 Inclusion of business logo and link on CF website .  

ω Inclusion of logo on all Capital Football Federation Cup related . 

correspondence, inc luding mail, email , official tournament programs . 

 

Package 

not 

currently 

available  

State Leagues 1 -10 ω Exclusive naming rights partner of the 10 divisions of the  Mens State  League s. 

ω Signage at events including the season launch and presentation day . 

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the trophy Presentation and Grand Finals.  

ω Inclusion of logo on menõs league Capital Football correspo ndence, including 

mail and email.  

$7,000 ð 

15,000 per 

12 months   
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Masters Divi sions 

1 ð 3 & Over -43 

ω Exclusive naming rights partner of the  Capital Football Mens Masters League s 

and Over -43 League.  

ω Signage at competition venues and at events including the s eason launch and 

trophy presentation day . 

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Presentation Day, Grand Finals.  

$5,000 per 

12 mon ths  
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WOMENõS LEAGUE  

There are currently nine  womenõs division s under Capital Footballõs control - Premier League, Premier League Reserves, Premier 

League under -18, State Leagues One to Four, under -18 Division One  and finally a Masterõs (over-35) co mpetition . The Womens 

League represents an exciting and fast growing aspect of the organisation with registration numbers across the divisions comi ng 

close to 1, 300 in 2010 an ideal marker for a company that wants a female audience .  

 

Program  Package highl ights  Cost  

Summer Sixes  ω Exclusive naming rights partner of the  Capital Football Womens Summer Sixes 

competition.  

ω Signage at competition venue and at events including the presentation day  

ω Extra promotional opportunities as agreed throughout the season  

ω Two (2) VIP invitations to the Capital Football presentation evening  

ω Ceremonial involvement at the Presentation Day, Grand Finals.  

 Inclusion of business logo and link on CF website.  

ω Inclusion of logo on Womens Leagues  related correspondence, including mail, 

email  

 

$1,500 - 

$3,000 per 

12 months  

Federation Cup 

(Mens and 

Womens)  

ω Exclusive naming rights partner of the Capital Football ôFederation Cupõ. 

ω Signage at all competition venues and at events including the season launch 

and annual Presentation Evening.  

ω Ce remonial involvement  in Federation Cup Final.  

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Federation Cup Final.   

ω Inclusion of business  logo and link on CF website .  

ω Inclusion of logo on all Capital Football Federation Cup related  correspondence, 

including mail, email , fortnightly e -news  and official tournament programs . 

 

Package 

not 

currently 

available  

Premier League 

Sponsor Including 

Wom ens, Reserves, 

and Premier 18õs  

ω Exclusive naming rights partner of the Capital Football Womens Premier  League s. 

ω Signage at all competition venues and at events including the season launch 

and presentation day . 

ω Extra promotional opportunities as agreed t hroughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

Package 

not 

currently 

available  
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ω Ceremonial involvement at the Presentation Night and Grand Finals.  

ω Inclusion of business logo and link on CF website .  

ω Inclusion of logo on all Capital Football  co rrespondence, including mail, e-mail  

and fortnightly e -news . 

ω Prominent branding throughout the Official Grand Final match program.   

 

Womens State 

Leagues 1 -4, 

Masters and Under -

18 Division 1   

ω Exclusive naming rights partner  of the four  Capital Football Womens State  

League s plus Masters and Under 18õs competitions.  

ω Signage at all competition venues and at events including the season launch 

and presentation day . 

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Presentation Night and  Grand Finals.  

ω Inclusion of logo on all Capital Football correspondence, including mail and 

email.  

 

$7,000 ð 

$15,000 per 

12 months   
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JUNIOR LEAGUE 

There is currently 57 competitions under Capital Footballõs control from under-12 to under -18. The additional small -sided games 

age groups from under -6 to under -11 are managed by affiliated clubs.  The Junior league represen ts our  most popular divisions 

with 12,500 registered participants for 2010.  

 

Program  Package highlights  Cost  

Under 12 ð 18 

Competitions  

 

ω Exclusive naming rights partner of the Capital Football Junior League . 

ω Signage at all competition venues and at eve nts including the season launch 

and presentation day . 

ω Promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Presentation Day . 

 

Package n ot 

c urrently 

available  

Under 6 ð 11 

Divisions (Small 

sided games)  

ω Exclusive naming rights partner of the Junior League  (under 6 ð 11). 

ω Signage at all competition venues and at events including the season launch 

and presentation day . 

ω Inclusion of business logo and link o n CF website.  

ω Inclusion of logo on all Capital Football Federation Cup related 

correspondence, including mail and e -mail.  

 

$15,000 per 

year  
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FUTSAL (5-A-SIDE COMPETITION) 

There are currently 11 winter  competitions und er Capital Footballõs control (8  menõs leagues, 2 womenõs leagues and 1 mixed 

social league), as well as 16 summer  competitions (Menõs Premier League, Womenõs Premier League, 12 menõs leagues, 3 

womenõs leagues and 1 mixed social league). Affiliate Clubs South Canberra Futsal, North Canberra Futsal and Boomerangs FS 

also provide opportunities for Junior players to compete at local level with various age group s from under 5 minis to under 16õs. 

Capital Football is also the organising body for the FFA Futsal National Championships  with over 120 teams, the competition held 

between all the member federations  of the FFA who send their best players at all age -groups from under -11 boys and girls to 

Open Men and Women .  

 

Program  Package highlights  Cost  

Futsal Premier 

League  

ω Signage at all season games (at AIS).  

ω Exclusive naming rights for League.  

ω Naming rights of Golden Boot and Player of League Awards.  

ω Website promotion and link of product.  

ω Inclusion of logo and brand name in all C F Futsal correspondence, media releases  

and emails .  

ω Prime direct access to all registered senior Futsal players.  

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Presentation Day, Grand Final s. 

 

$5,000 per 12 

months  

Seniors Futsal 

Competitions  

ω Exclusive naming rights partner of Capital Football Senior Futsal League s. 

(excluding premier leagues) for both Winter and Summer seasons.  

ω Signage at all competition venues and at events including the season launch and 

presentation day . 

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Presentation Day, Grand Finals.  

ω Inclusion of business logo and link on CF website .  

ω Inclusion of logo on all Futsal related Capital Football correspondence, including 

mail and email.  

$10,000 - 

$20,000 per 12 

months  
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Junior  Futsal 

Competitions  

ω Exclusive naming rights partner of all Capital Football Affiliate d  (NCF and SCF) 

Junior Futsal League s (including premier leagues) .  

ω Signage at all competition venues and at events including the season launch and 

presentation day . 

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Presentation functions and  Grand Finals.  

ω Inclusion of business logo and link on CF and Futsal Club affiliate websites .  

ω Inclusion of logo on all Futsal related Capital Football corre spondence, including 

mail and email.  

 

$10,000 - 

$20,000 per 12 

months  

ACT Mens and 

Womens Team 

Sponsor ð 

Australian 

Championships  

ω Major Advertising feature on Shirt.  

ω Supporter n aming rights for team s.  

ω Signed and framed shirt from team including photogra ph.  

ω Significant exposure including FFA website  and  SBS television packages.  

ω Two tickets to Capital Football presentation awards night.  

ω Tickets to VIP area at Futsal National Championships Opening Ceremony and 

Finals ð staff reward or corporate hospitalit y. 

ω Inclusion of logo on all Futsal related Capital Football correspondence, including 

mail and email.  

 Inclusion of business logo and link on CF and Futsal Club affiliate websites .  

 

$5,000 per 12 

months   

National Futsal 

Championships  

 Exclusive and full na ming rights sponsorship of the FFA Futsal National 

Championships . 

 Branding on merchandise range i ncluding T -shirts, polo shirts and more.  

 Branding on all staff and officials clothing including polo shirts and vests . 

 Logos and brand on all marketing collat eral including newspaper and magazine 

advertisements, email signatures, official documentation and forms, media 

releases and event publications.  

 All event signage will have logo and branding.  

 Branding will be present on the media backdrop and banner for th e Futsal 

Nationals .  

 

$15,000 - 

$20,000 per 12 

months   
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 Recognition as major sponsor, and the opportunity to have links and quotes from 

your company on the official Futsal Nationals website.  

 Recognition as major sponsor and the opportunity to have links and quotes from 

your company in the  official event newsletter including a block for advertisements, 

news or pictures.   

 The opportunity to speak and formally open the e vent in front of approximately 

3,000 people is also available.  

 Opportunity for a representative to attend the Grand Finals and present trophies 

to winners and runners up.  

 All forms of accreditation including IDõs will have logo and branding. 

 Opportunity to increase visual branding through color schemes/ specifications and 

new event or field of play equipment.  

 Opportunity to pr ovide product or promotional items for all teams or participants  

 The Event Manager will work closely with your marketing staff to find new ways to 

better promote the brand and leverage the sponsorship to your benefit.  

 The Futsal Nationals will make all at tempts to identify and promote the brand as 

major sponsors in all media. This includes our Media and Public Relations Officer 

being available to work directly with your staff to achieve specified outcomes.  

 Opportunity for your brand  to have marquees or te nts at all event venues with 

product and promotional give aways.  
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ELITE PLAYER DEVELOPMENT PROGRAM 

Capital Football  administers training and development programs for 18 junior 

football squads, involving a round  300 of the most talented young players from 

throughout Canberra. The Technical  Department also oversees the five ACT 

teams that compete at the annual Boys  under -13 and under -14 and Girls under 

13, under -14 and under -15 National Football Championships . This is in addition to 

Capital Footballõs Futsal High Performance program which  runs from August to 

January involv es some 300 players selected in boys and girls teams from under 11 

to open age to compete in the annual FFA Futsal National Championships. All of 

these programs lead into the elite player pathway that includes ACTAS 

(Australian Capital Territory Academy of Sport) and AIS (Australian Institute of 

Sport) and then national teams.  

 

 

 

Program  Package highlights  Cost  

Elite Player 

Development  

Program  

Football and Futsal, 

including ACT 

Representative 

Teams 

ω Sponsorship of the Elite Player Development  Program  allows naming rights for the entire 

program and related activities.  

ω Sponsorship will assist Capital Football minimise the costs for participant s who currently 

pay over $500 annually to be a part of ongoing development training squads and over 

$1,000 for ACT representative team duty for National Championships.  

ω Elite Player Development signage coverage at training venues and centres;  

ω Your company  logo inserted on to playing, training, coaching and team unif orms. 

ω Company logo and website also displayed on the Capital Football website.  

ω Extra promotional opportunities as agreed throughout the program duration . 

ω Two (2) VIP invitations to the Capital F ootball presentation evening . 

ω Ceremonial involvement at the Presentation Day, Grand Finals.  

ω Inclusion of logo on all Capital Football correspondence, includin g mail, email  and 

newsletters . 

$30,000 - 

$50,000 per 

12 months.  
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GAME DEVELOPMENT 

Capital Fo otball continually strives to increase participation at all levels by providing a clear 

vision and framework for the development of grass roots football in the region and to raise the 

standards of football in an inclusive and safe environment.  Game Develop ment encourages 

the uptake and continued participation in football for all ages through playing, coaching, 

refereein g, volunteering and supporting. This ensures a quality football experience from Optus 

Small Sided Football through to High Performance Progr ams. With the aim to service, educate 

and support local affiliated clubs, Capital Football provides leadership to encourage 

community participation in all aspects of football across the ACT and surrounding region by 

ensuring flexible, best practice and hig h standards in all we do .  

 

Schools Program : We also offer a free School visit program for ACT and region schools. The 

program engages Development O fficers and allows for fun and exciting football sessions in a 

non competitive environment. Further, Capital  Football offers the Cotteeõs Schools 5-a -side 

program in conjunction with the FFA and Cotteeõs. The Cotteeõs program provides a one -day 

event for kids to participate in non -competitive games against other school teams . Capital 

Footballõs school program continues in the holidays with the "Football Fun" Holiday Clinics . This program  give s kids a fun and 

exciting school holiday learning experience in a high paced, energetic and football centred atmosphere.   

 

Soccer Sunday Fundayz: Soccer Sunday Fundayz is a f un, games based summer program run by Capital Football Game 

Development especially for aspiring 5 -7 year old footballers. Sunday Fundayz serves as a great introduction to football for kids and 

families to come and try football for the first time. It is als o a great opportunity for kids who are already playing to continue to do 

so in a fun and safe football friendly environment. Sessions are held every Sunday (Oct -Nov)   and (Mar -Apr) from 9.00am -10.30am 

at The Hawker Football Centre (Northside) and Kambah 3 Playing Fields  (Southside).  

 

Football Connect Program: The Football Connect program is a fun, games based summer program run by Capital Football Game 

Development catering especially for footballers with  intellectual  disabilities.  Football Connect serves a s a great introduction to 

football for athletes and their families to come and try football for the first time or to continue to improve and have fun u nder the 

guidance of FFA qualified coaching staff. Sessions are held ever y Sunday (Oct -Nov) and (March -Ap ril) from 9.00am -10.30am at 

the Hawker Football Centre. The Football Connect  sessions are also used to identify and train open aged players to participate for 

Capital Football in the FFA National Futsal Championships  
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Indigenous Football Development Program  (IFDP): Capital Football and FFA are committed to ensuring indigenous people and 

communities have the opportunity to be involved in all levels of the game. For this reason, FFA launched the Indigenous Footb all 

Development Program (IFDP) in February 2009. The program aims at Increasing participation of indigenous people in football, with 

a particular focus on children and youth, while at the same time identifying talented young players for further development. The 

IFDP provides Indigenous players and their communities with f ootball visits and introductory programs, as well as the continued 

support to ensure Indigenous communities within the region have the capacity to continue the growth and expand on the 

delivery of football into the long term. IFDP operate s to create links and pathways from indigenous communities into established 

football competitions.  

Program  Package highlights  Cost  

Coaching, 

development, 

and community 

programs  

 Sponsorship of the Game Development Department allows naming rights to each of the 

departmentõs programs and activities, unrelated to existing Cotteeõs and Optus supported 

programs. This includes coaching courses and presentations;  the Schools visit program, 

Football Fun School Holiday clinics and the Sunday Fundayz initiative. Th e emerging area of 

inclusive football, spearheaded by the Football Connect program , is included in the 

proposed program coupled with the Indigenous Football Development Program (IFDP) .   

 Sponsorship of the Game Development programs contributes significantl y to the grassroots 

growth of Football in Canberra. Your funds will help minimise expenses for participants, and 

assist Capital Football to expand the program to include more areas of the community as a 

whole.  

 In return for sponsorship assistance, Capital  Football will provide coverage of signage at each 

facility hosting Game Development activities including Hawker Football Centre.  

 Game Development staff will wear custom clothing clearly branded with your company logo.  

 The Capital Football website includi ng game development pages, will detail your company 

logo and website link.  

 Coaching Course handouts, and presentation material, will feature your company logo and 

contacts, and opportunity is available for direct access and advertising through Capital 

Footballõs coaching database and newsletter distribution service. Extra promotional 

opportunities also available as agreed throughout the season . 

 Two (2) VIP invitations to the Capital Football presentation evening . 

 Ceremonial involvement at the Presentation Day, Grand Finals.  

 Inclusion of logo on all Capital Football correspondence, including mail and email.  

 

$20,000 - 

$30,000 

per 12 

months   
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REFEREES ð Academy and development programs   

Canberra and the region has a strong history of producing world class re ferees with four current FIFA badge holders in Chris Colley 

(Futsal), Allyson Flynn (assistant referee), Ben Williams (referee) and Ben Wilson (assistant referee) representing Canberra and 

Australia  a t world tournaments . Capital Football has around 420 referees and offers a variety of educational and social events free 

of charge, giving referees the chance to not only make new friends but develop their refereeing skills to go all the way to t he 

World Cup. A range of long service rewards have also been insti tuted encourage referees to continue in the sport . 

 

Program  Package highlights  Cost  

Referees  ω Provide gear to talen ted referees identified to the R eferee Academy (referees aged 

16-23). Addition of logo on Referee Academy shirts.  

ω Naming rights of the Refe ree academy.  

ω Inclusion of logo and advertisements to all referees (450+) in the  Refereeõs newsletter.  

ω Inclusion of company logo on referee section of website and referee manager email 

signature.  

ω Your sponsorship will help  to minimise course fees and rea ccreditation fees.   

ω Sleeve sponsor on all referees (patches at cost of advertiser).  

ω Extra promotional opportunities as agreed throughout the season . 

ω Two (2) VIP invitations to the Capital Football presentation evening . 

ω Ceremonial involvement at the Prese ntation Day, Grand Finals.  

ω Inclusion of logo on all Capital Football correspondence, including mail and email.  

 

$10,000 

per 12 

month s  
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KANGA CUP  

Capital Footballõs largest event is the well established Kanga Cup - an international  youth foo tball festival held annually  in 

Canberra in  July.  The Kanga Cup is the largest youth football tournament in the Southern Hemisphere. The event proudly 

champions the mission of ôUniting the Youth of the World through Footballõ. From humble beginnings with  35 teams  the 

tournament  has grown consistently over two decades to now consistently host over 220 teams from around Australia and 

overseas.  2011 will mark the 21 st edition of the tournament  and we can expect to see over 3 ,600 footballers aged between 9 an d 

18 converge on Canberra, for a wonderful week of football, friendship and fun. Together the  players, coaches and supporters  

share in a unique and unrivalled footballing experience in Australia. As Australiaõs premier football festival, the Kanga Cup  hold s a 

special place within the football family and is a n annual calendar highlight for youth footballers across the country. The Kanga 

Cup is a well established product and highly respected by all stakeholders.  

 

Program  Package highlights  Cost  

Kanga Cup   Exclusive and full naming rights sponsorship of the Kanga Cup.  

 Branding on our full merchandise range.  

 Branding on all staff and officials clothing . 

 Logos and brand on all marketing collateral  including official souvenir program 

and the daily ôKanga Cooeeõ. 

 All event signage will have logo and branding.  

 Branding will be present on the media backdrop and banner for the Kanga Cup.  

 Recognition as major sponsor, and the opportunity to have links and quotes from 

your company on the official Kanga Cup website.  

 Recogni tion as major sponsor and the opportunity to have links and quotes from 

your company in the official Kanga Cup Newsletter  including a block for 

advertisements, news or pictures.  Newsletter goes out to extensive database of 

over 10,000 clubs, associations,  coaches, players and schools.  

 Recognition as major sponsor and the opportunity to have links and quotes from 

your company in the official Kanga Cup Facebook page.  

 Opportunity for a representative to attend the event Ope ning Ceremony as 

special guest, incl uding the opportunity to speak and formally open the event in 

front of approximately 6000 people.  

 Opportunity for representatives or guests to attend the official Coaches and 

Managerõs dinner as our guests, providing an opportunity for them to meet 

$50,000 per 

year  (three 

year 

minimum 

agreement)   



24 
 

partici pants and talk about their support of the event.  

 Opportunity for a representative to attend the Grand Finals and present trophies 

to winners and runners up.  

 Annual Kanga Cup Launch to incorporate product and branding of your 

company, liaison with your rele vant marketing or PR staff would also take place 

prior.  

 Every medal given to event participants will be branded prominently; there will 

be approximately 408 winners/ runners up medals in total.  

 Opportunity to increase visual branding through colour scheme s/ specifications 

and new event or field of play equipment.  

 Brand will have the opportunity to promote the company in the official Kanga 

Cup program which will be published in the Sunday edition of The Canberra 

Times before the tournament starts.  

 Opportun ity to provide product or promotional items for all teams (220+) or 

participants (3600 +).  

 The Kanga Cup Manager will work closely with your marketing staff to find new 

ways to better promote the brand and leverage the sponsorship to your benefit.  

 Opportu nity for brand to have branded marquees or tents at all event venues 

with product and promotional give aways.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 


